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To Our Shareholders,

The mission of The New York Times is to seek the truth and help people understand the world. 

In an era when truth is challenged and understanding is fractured, this mission has never been more important.  

In 2025, our deeply reported journalism and engaging lifestyle products attracted 1.4 million new digital  

subscribers. This brings our total to 12.8 million subscribers, moving us closer to our next milestone of 15 million 

total subscribers, and beyond. 

At the core of our growth is our world-class news report. Our newsroom is one of the few that insists on going wherever 

the story does. We reported from more than 150 countries and every U.S. state last year, with a breadth of coverage  

across politics, foreign affairs, business, technology, wellness, culture and more. We’re also constantly innovating to 

express our journalism in all the ways that audiences want to consume it — in text, audio, visuals and video.

Beyond news, we continue to strengthen our portfolio of best-in-class products, including The Athletic, Cooking, Games 

and Wirecutter. Engagement across our portfolio remains strong, and in 2025 contributed to digital advertising  

revenue growth of 20% year-over-year. At the same time, we continued to manage our expenses with discipline, and 

achieved another year of strong growth in operating profit and earnings per share. These financial results enable  

us to reinvest in our journalism and products, powering what we expect to continue to be a virtuous cycle of growth. 

The information ecosystem is changing rapidly, and media companies face steep challenges. We are operating in an  

environment of polarization and low trust, and that is being shaped by a few powerful technology and artificial 

intelligence platforms whose actions create headwinds for publishers. At the same time, we are witnessing increasingly 

direct attacks on the rights, safety and legitimacy of the press. While others have retreated in the face of these  

pressures, The Times continues to do its work without fear or favor.

As we look to the year ahead, our goals are clear: Keep covering the most important stories with independence and rigor. 

Build upon our track record of multimedia excellence, with additional growth in video. Add even more value in  

every part of our portfolio, through new coverage areas, shows, games and product features. And thoughtfully navigate 

the changing technological landscape to make The Times even more valuable to more people. Effective execution  

of these priorities is how we expect to build a larger, more profitable company. 

The year ahead is a year of milestones: the 250th birthday of the United States, and the 175th anniversary of the founding 

of The New York Times. Trustworthy, independent journalism has been a crucial part of our country’s success, and  

that’s just as true today as it was in 1851. Over the course of nearly two centuries, The Times has experienced the advent 

of radio, broadcast TV, cable TV, the internet, smartphones, and now A.I. Amid this relentless change, The Times  

has adapted, thrived and played an essential civic role in supporting an informed public.

We couldn’t do this without the support of our shareholders. Thank you for making our work and our mission possible.
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Board of Directors

Amanpal S. Bhutani 
C.E.O.  

GoDaddy Inc.

Manuel Bronstein 
Former Chief Product Officer 

Roblox Corporation

Beth Brooke 
Former Global Vice Chair  

of Public Policy 

Ernst & Young LLP

Rachel Glaser 
Former C.F.O. 

Etsy, Inc.

Arthur Golden 
Author

Margot Golden 
Freelance Graphic Designer  

and Product Designer

Meredith Kopit Levien 
President and C.E.O. 

The New York Times Company

Brian P. McAndrews 
Former President, C.E.O.  

and Chairman 
Pandora Media, Inc.

David Perpich 
Vice Chair  

The New York Times Company 

Publisher, The Athletic 

The New York Times Company

John W. Rogers, Jr. 
Founder, Chairman, Co-C.E.O.  

and C.I.O. 

Ariel Investments, LLC

Anuradha B. Subramanian 

C.F.O. 

Beast Industries

A.G. Sulzberger 

Chairman 

The New York Times Company 

Publisher, The New York Times

Rebecca Van Dyck 
Chief Marketing Officer  

Airbnb, Inc.

Shareholder Information Online

nytco.com/investors/

Visit our website for corporate governance information about the Company, 

including the Code of Ethics for the Executive Chairman, C.E.O. and senior 

financial officers and our Business Ethics Policy.

Office of the Secretary

(212) 556-8092

Corporate Communications and Investor Relations

(212) 556-4317

Stock Listing

The Company’s Class A Common Stock is listed on the New York

Stock Exchange. Ticker symbol: NYT

Registrar and Transfer Agent

If you are a registered shareholder and have a question about your account,  

or would like to report a change in your name or address, please contact:

Computershare

P.O. Box 43006

Providence, RI 02940-3006

Overnight correspondence should be mailed to:

Computershare

150 Royall Street, Suite 101

Canton, MA 02021

Shareholder Website and Inquiries

www.computershare.com/investor

Domestic: (800) 240-0345; TDD Line: (800) 490-1493

Foreign: (201) 680-6578; TDD Line: (781) 575-2692

Career Opportunities

Employment applicants should apply online at www.nytco.com/careers.  

The Company is committed to a policy of providing equal employment

opportunities without regard to race, color, religion, national origin, ancestry,

gender, age, marital status, sexual orientation, disability, military status,  

veteran status or any other characteristic protected by applicable law.

Annual Meeting

Wednesday, April 22, 2026 at 11 a.m. E.T.

www.virtualshareholdermeeting.com/NYT2026

Auditors

Ernst & Young LLP

One Manhattan West

New York, New York 10001

Forward-Looking Statements

This Annual Report contains forward-looking statements within the meaning of  

the federal securities laws. Forward-looking statements are based upon our  

current expectations, estimates and assumptions and involve risks and uncertainties 

that change over time; actual results could differ materially from those predicted  

by such forward-looking statements. Factors that we think could, individually or in the  

aggregate, cause our actual results to differ materially from expected and historical 

results include those described in the “Risk Factors” section of this Annual Report, as 

well as other risks and factors detailed from time to time in the Company’s publicly 

filed documents. You are cautioned not to place undue reliance on any such forward-

looking statements, which speak only as of the date they are made. We undertake  

no obligation to publicly update or revise any forward-looking statement, whether as 

a result of new information, future events or otherwise.
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