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OUR MISSION

Through our portfolio of brands, we help online gamblers start their 
consumer journey with confidence; harness proprietary technology to 
deliver best-in-class content, expert analysis, and data comparison; 
and establish market-leading positions for our partners.

WHAT WE DO

• �We are a fast-growing technology company providing marketing and 
sports data services within the gambling ecosystem. 

• �Through our platform of marketing technologies and premier branded 
websites, we help enterprises, including casinos and sports betting 
operators, reach high-intent audiences and acquire new customers.

• �Through our sports data platform, we power enterprises including 
sports betting operators, prediction markets and market makers and 
media companies, as well as consumers, to succeed in sports betting 
and fantasy sports.

2025 HIGHLIGHTS

A YEAR OF GROWTH, RECOGNITION & EXPANSION

Gambling.com Group acquired 
Odds Holdings, Inc.,  

parent company of OddsJam, 
a fast-growing technology 

platform for realtime odds data, 
and OpticOdds. 

Gambling.com Group properties 
began providing services to 

Missouri-licensed operators as legal 
online sports betting launched in 

the state. 

Gambling.com Group won the 
coveted EGR Global Affiliate of the 
Year for a record-setting third time. 



$165.4M  
REVENUE

41%  
ORGANIC  
REVENUE  
AVERAGE  
(2017-2025)

2025 PERFORMANCE HIGHLIGHTS*

$36.3M 
ADJUSTED 
FREE CASH 
FLOW 

$58.0M 
ADJUSTED 
EBITDA  
(UP 19%)

 

35% 
ADJUSTED EBITDA 
MARGIN

454,000  
NEW DEPOSITING 
CUSTOMERS  
sent to partners

REVENUE
(Dollars in millions)

NEW DEPOSITING 
CUSTOMERS
(In thousands)

 

ADJUSTED 
EBITDA
(Dollars in millions)

ADJUSTED FREE 
CASH FLOW
(Dollars in millions)  

$36.7

$48.7
425

479

$23.0

$41.6

$108.7

$127.2

$165.4
454

$58.0

$36.3

2023 2024 2025 2023 2024 2025 2023 2024 2025 2023 2024 2025

* �Reconciliations for the non-IFRS amounts to comparable IFRS amounts can be found in Non-IFRS Financial Measures included in Item 5. A. 
Operating Results of this Form 20-F. 1
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BEFORE WE LOOK BACK ON 2025, we should quickly look forward to Gambling.com Group’s 

near-term future with Kevin McCrystle assuming the role of Chief Executive Officer and Charles Gillespie  

moving into the newly created role of Executive Chairman beginning in mid-May. With Kevin poised to take the 

CEO role, we felt it appropriate to write the 2025 annual report letter together. We founded what has become 

Gambling.com Group together more than 20 years ago, and we have guided it through several phases of growth 

and global expansion to become a significant provider of marketing and sports data services for the gambling 

industry. As the leadership transition approaches, we remain as committed and excited as ever about the future  

of the business. We are making this transition from a position of strength as we have more diversified revenue and 

a larger addressable market opportunity than at any time in our Company’s history.  

We thank our talented and dedicated colleagues for their performance 

throughout 2025 as we delivered record financial performance. 

We are proud to report that even in the face of some significant 

headwinds that impacted our marketing business’s organic search 

business, our team’s execution drove significant growth in 2025. We 

generated $165.4 million in revenue, a 30% year-over-year increase, 

and $58.0 million in Adjusted EBITDA, marking a 19% rise over 2024. 

And we continued to demonstrate the capital efficiency of our business 

model as we generated $36.3 million of Adjusted Free Cash Flow. 

As highlighted in last year’s letter to shareholders, while for the vast 

majority of our nearly 20 years of operations, we focused exclusively on 

capturing the attractive growth opportunities inherent in our affiliate 

marketing business by leveraging our excellence in organic search, 

over the last several years we have been focusing on diversifying the 

Company both within the marketing business and into our exciting 

new sports data business. The most significant proof point of our success in this diversification process was our 

acquisition on January 1 of Odds Holdings, Inc., a sports data services business that provides value to both enterprises 

and consumers. Indeed, 2025 was truly the year of OpticOdds and OddsJam. This acquisition brought to the 

Company a business equipped with solutions that address both our online gambling operator clients and website end 

users as customers and encapsulates our strategic and financial goals for growing our operations as it transformed 

us into a data and marketing company that benefits from a substantial and growing base of high-margin recurring 

subscription revenue.   

We are pleased to report that this acquisition exceeded our already high expectations as sports data services was 

the breakout star for Gambling.com Group in 2025 with revenue growing 392% on a GAAP basis (27% on a pro 

forma basis) year-over-year to $41.1 million. In last year’s letter, we noted our expectation for recurring subscription 

revenue to be more than 20% of consolidated revenue for 2025 and we easily met this goal as 25% of our total 2025 

revenue was driven by sports data services recurring revenue (which also includes the benefit of the revamped 

and relaunched RotoWire). Adding on the recurring revenue share from our marketing business, nearly half of our 

total 2025 revenue was recurring in nature. 

DEAR FELLOW SHAREHOLDERS, 
COLLEAGUES AND CUSTOMERS:

IN 2025, WE 
GENERATED 
$165.4 MILLION IN 
REVENUE, A 30% 
YEAR-OVER-YEAR 
INCREASE, AND 
$58.0 MILLION IN 
ADJUSTED EBITDA, 
MARKING A 19% 
RISE OVER 2024.
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Even with this fantastic first year of our sports data services business behind us, we are still in the very early 

stages of what can be achieved as we expect to continue to generate attractive growth this year. Our enterprise 

data solutions brand, OpticOdds, already has strong penetration with U.S. operators and we are working 

quickly to enhance its offerings to grow the value we offer for international online operators, particularly in 

Europe. Enhancements include expanding our coverage deeper and wider to 25 sports and 5,000 leagues and 

tournaments, providing operators in Europe with better coverage within our existing products. OpticOdds will 

also introduce exciting new platform and product enhancements this year for our U.S. enterprise clients, such as 

AI-driven pricing and real-time settlement. This will position Gambling.com Group as a leading end-to-end data 

solution for sportsbook operators.  

The consumer side of our sports data business, OddsJam, will add new 

features for our subscribers this year. New product enhancements 

include real-time recommendations from pro-traders and arbitrage 

solutions that offer risk free bets to help bettors find value for consumers 

active on prediction markets, as well as a simplified sharp money tool 

and a low-cost introductory plan for consumers active on sports books. 

Our sports data services business will also benefit from our opportunities 

to address the rapidly expanding prediction market customer base. 

Prediction markets are growing the TAM for both data and marketing, 

which positions Gambling.com Group to be a net beneficiary of the 

emergence of this new category. As a leading provider of data on 

prediction market exchanges, we are growing momentum in selling 

our odds data to both retail and institutional clients trading on these 

exchanges. To fuel our market position with prediction markets, we are 

executing on the opportunity to expand our data and trading solutions 

business by working with an increasing number of market makers, liquidity providers, financial institutions, and  

funds of all styles. And on the marketing side, we have an attractive opportunity to scale contributions from prediction 

markets as we help consumers navigate this new category and all of the options in which they can participate. 

With the prediction market opportunity, our marketing business continues to become more diversified and less 

reliant on SEO as the sole source of revenue contribution. We have been reinventing our marketing business to 

build a more intimate relationship with our end users including by scaling our CRM platform and expanding our 

engaged social media audience. Our success with these efforts was evident in the fourth quarter of 2025 as for the 

first time in our history, more than 50% of our marketing revenue was from sources not dependent on SEO, including 

from email, social media, paid search and partnership channels. Top line contributions from these newer sources 

of revenue will continue to grow as a percentage of our overall marketing operations revenue going forward. Our 

success with diversifying our marketing business is making it more resilient and directly addresses what we view as 

entirely inaccurate market perception of its future. Our marketing business returned to growth at the end of 2025 and 

we expect it will grow as compared to last year in 2026 on a full-year basis. As we continue to reinvent our marketing 

WE ARE PROUD 
TO REPORT THAT 
GAMBLING.COM  
GROUP CONTINUES  
TO BE RECOGNIZED  
AS AN INDUSTRY 
LEADER. 
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business, we have the utmost confidence that our initiatives will continue to make this a highly valuable and profitable 

component of our overall operations and that it will continue to generate significant cash flow in 2026.

Consistent with the past several years, our key theme for 2026 is the ongoing deployment of artificial intelligence 

across all areas of our business. We have established an AI-first culture as our team continues to be early adopters 

and has fully embraced the power of the new tools available to them including 24/7 agentic workflows. Artificial 

Intelligence tools have taken an extraordinary leap forward over the past year, providing us with tremendous power 

and capability to increase our execution velocity across all our teams and functions. We have been early adopters 

of AI and we will remain at the forefront of deploying these new tools across our business to drive efficiency and 

ambition across our editorial, engineering, finance and operations to fuel continuous innovation.   

We are proud to report that Gambling.com Group continues to be recognized as an industry leader. We were 

named the “Global Affiliate of the Year” for an unprecedented third time, and “Sports Affiliate of the Year” at the  

EGR Operator Awards in 2025.

As we celebrate our 20-year anniversary this year, we remain laser-focused on execution and are excited about 

the path ahead. When we started this company in 2006, we had a plan to go abroad to find our fortunes as online 

gambling was prohibited in the United States. Today we are a Nasdaq-listed global technology company providing 

products and services to hundreds of global online gambling operators and engaging with millions of end-users, 

including in the United States. Our focus and commitment from the earliest days continues to be the driving force 

of our business and our opportunities. As always, we remain unwaveringly focused on positioning the business for 

long-term success through continued expansion into new markets, further product enhancements, and leveraging 

the new AI tools to drive competitive advantage and create more value for our customers.  

Thank you again to our employees, partners, clients, and shareholders for your continued belief in and support of 

our mission.  

Sincerely, 
 
 
 
 
Charles Gillespie				     
Chief Executive Officer, Co-Founder and Chairman		

 

Kevin McCrystle 
Incoming Chief Executive Officer and Co-Founder Kevin McCrystle (left) and Charles Gillespie
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Executive Team

Charles Gillespie 
Chief Executive Officer,  
Co-Founder and Chairman

Kevin McCrystle 
Chief Operating Officer,  
Co-Founder and Director

Elias Mark 
Chief Financial Officer

Ellen Monaghan 
Senior Vice President, People

 

Board of Directors

Charles Gillespie 
Chairman

Kevin McCrystle

Susan Ball, FCA

Pär Sundberg

Michael Quartieri

Fintan Costello

Jayme Mendal

Transfer Agent 

Equiniti Trust Company, LLC

 

Investor Relations

Peter McGough 
Gambling.com Group 
investors@gdcgroup.com

Richard Land
Alliance Advisors IR
GambIR@allianceadvisors.com
973-873-7686

Independent Auditor 

BDO LLP

Outside Legal Counsel

White & Case LLP



Gambling.com Group Limited

22 Grenville Street  

St. Helier, Jersey JE4 8PX 

Channel Islands


